2108002602040003 / 2108001402040001
EXAMINATION FEBRUARY-MARCH 2024
MASTER OF COMMERCE (EXTERNAL) PART- II

MARKETING IV

CONSUMER BEHAVIOR - IV

[Time: As Per Schedule]

Instructions:
1. Fill up strictly the following details on your answer book
a. Name of the Examination : MASTER OF COMMERCE
(EXTERNAL) PART- 11
b. Name of the Subject : MARKETING -1V CONSUMER
BEHAVIOR - IV
c.Subject Code No : 2108002602040003 / 2108001402040001
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Q1 gsuiorauiot Ml

Answer in brief:

1. AHURs aol cauvauRd 53,
Define Social class.

2. &S Aot GlRL AHIR A g &2
What do you mean by consumer research?

3. GUAlscll AU GlRL AR W 9 &2
What do you mean by consumer memory?

4. Qela Qatell (Qetctstt ceutvuRdt 2.
Define decision making concept.

5. Rl URcldotoll dMiR 1l 9 &2
What do you mean by attitude change?

6. AleS ot caAtvARA 53

Define consumer Behaviour.
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Q.2

Q.3

Q.4

7. Pdatdlcfloll w 9 B2
What do you mean by Life style?
8. 2llwaoll cartuayl 2,
Define Learning.
9. ulR0U 9 B?
What is perception?
10. WleS qslﬁliﬂ. clluALRL A $2.
Define Brand loyalty.

Ales Rlatalell e eiHl SRS s AAA wdQaRA R3] [QotdarR

s,

Explain in detail Classical Conditional Bahavioural Theory with reference to
consumer learning.

YL
OR

AL UlB2lloll dotssill (Qotdatr AHestal.

Explain in detail stages of perception process.

2ot (Train) (R3] g B2 Aes ccdatal yeuldd sal 12 sl GulloL 9 B?

What is Train Theory? What is its use for influencing consumer behavior?

AUl
OR

AR Acs se2al Fcfl A HUL 2812 AR HEBRoHl 585 A wR% 531 a8

£91?

How can you measure Self Concept? In what way can you apply in marketing?

YR0Uell Rgldl [Qotdar AHostaAl.

Explain in detail theories of Motivation.
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Q.5

Q.6

Al
OR

AcQetl (AU Rgidle(l [@Qotdar uul 5.

Discuss various theories of Attitude in detail.

(A[AY URURLOLA W HEALAL ARl YNl (AdtcdcllR AU,

Explain in detail various traditional and changing Indian values.

Al
OR

"QUHURS cdl" AR 531 Aol (A clald s Al ([Qatda?

s,

Define "Social Class". Explain its various characteristics in detail.

&8l olltll: (Sl UL A
Short Notes: [ANY TWO]

1. Soea2 vlal -5\l SAslL.
History of Internet & E-Commerce.
2. WladclSat [Aula Actsdl ylsau.
Online decision making process.
3. c(sclcct (Astoll dotsst.
Stages in Personality Development.
4. sllollets Rgld.
Cognitive Theory.
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